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Mobile Industry’s Perception of International Calling



International Calling 
offerings on Mobile plans 
are unpredictable, expensive
and confusing!

State of MNO/MVNO Industry
International Calling from stateside
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International Calling Market: Dynamics
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Value to 
Consumers
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“Making international calls is as easy as making a 
call from New York to Los Angeles.”

“We’ve taken the worry and hassle out of calling 
worldwide. Even better, it comes with your Plan”

“No hoops to jump through, no apps to download, 
no credits to earn, no contracts or activation fees. 
Just dial the number and start calling your world!”

“Wouldn’t it be great to just pick up your phone to 
call that little B&B in Paris for your next vacay?  Or 
wish your friend in Mexico a “Feliz Cumpleanos” 
without confusing costs? With Boost Mobile, you 
just call.”

Messaging



• Targets the Foreign-born
with Casual needs 
(20%-25% of US population)

• Consumers have become 
tainted and dismissive to 
International Calling offerings 
from Mobile Operators

• Need to overcome the overall 
perception of Unpredictable, 
Expensive and Confusing

• Beware of confusion:
“International Roaming” vs. 
“Calling from Stateside”

Opportunity
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Opportunity
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PROPOSED 
Shopping 
Interaction

Here is an example of how 
a MVNO can leverage their 
market leading International 
Calling offering as a 
DIFFERENTIATOR!

Consumer walks into a store and looks around, until Store Agent is 
available.

Consumer: “Looking into options to change my service provider for my 
wife’s Iphone 14 from Verizon”

Store Agent: “We have sale on our $25 plan for $10 (first 3 months), also 
$50 and $60 plans…Also, Does she have a need to call friends or 
family internationally?”

Consumer: “Why yes she has family in the UK she calls, what calling 
options do you have?”

Store Agent: “We have a great international calling offering to keep family 
and friends connect anywhere in the world!, its included in our $50 and $60 
plans and can even add it to the $10 plan.”

Consumer: “Oh, she has friends in Mexico, is it included?”

Store Agent: “Yes, Do you have any other questions?”

Consumer: “Nope, let’s get her service changed to you”



Competition
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Cricket’s International Calling features 
keep you connected with friends and 
family in 200+ countries & territories.

Includes land lines 
in countries with no 
traffic and BLOCKS 

calls to over 90

Subscribers 
must add-on $10 
to $15  for every 
country they call

Confusing! 
Different offerings 
depending on MNO 

subscribed to

Includes
“Generous minutes

to rest of world”

NetworkIP 
solution is 

more 
competitive!

Unlimited
Overstated 

by 100+
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